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CUSTOMER RELATIONSHIP MANAGEMENT
Customer relationship management refers to the overall process of building and maintaining profitable customer relationships by delivering superior customer value and satisfaction. This post analyses the Nivea lotion as the product am interested in and Gucci sprays as products that do not interest me. Nivea lotion comes in different categories that aim at taking care of the extra sensitive and dry skin. Nivea utilizes customer-managed relationships which is a Marketing relationship in which customers are empowered by today’s new digital technologies, interact with companies and with each other to shape their relationships with brands. That is, Nivea maintains a direct relationship with the customers and provides necessary ways that customers can attain support either through chatbots in their sites and emails. Their lotions offer general body care, body cleansing, skincare such as dry skin, sensitive skin, and oily skin, and body moisturizing. 
Gucci is a fashion house focusing on accessories, fragrances, home decorations, clothes, and handbags. Their body sprays come in different fragrances, and prices. It requires a person to spray it around themselves and walk in to make the smell less bitter giving it character. Gucci uses partner relationship management where partners outside the organization act as marketers that connect to their suppliers, and channels who connect to their customers. That is, the customer is in no direct relationship with the Gucci representatives, that is, the relationship is transactional. Therefore, the products from Gucci and Nivea have different ways of reaching their customers, thus have different customer relationships. 



